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I love getting to know my clients and what better way to prepare for a sales 

call, vet potential customers, and/or begin your professional process than to have 

them complete a questionnaire?  The questions you can pose range from 

straightforward (name, address, email) to market research (what are your hobbies?) 

to thought-provoking (what improvements do feel you need to make?).

These are powerful questions in knowing who your client is, what’s important to 
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having an enrollment conversation or sales call.  

Also, their answers will elevate the process of working with you and provide 
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their mailing address on hand will allow you to systemize thank you notes, 

welcome gifts and birthday cards.  

Think of these questions as a starting point for your assessment.  Some you’ll use 

word for word, some you’ll modify, and others will inspire you to create your own!  

Have fun with it.

Your potential clients/customers will want to know how long it takes to complete 
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minutes.  This is a valuable vetting tool because only the clients who are serious 

about working with you will invest the time to complete it.  Setting your 

assessment up as an online form makes it simple for them to complete and 

submit.
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Here we go!
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25  Power Questions

1.  What is your name?

2.  What is your Mailing Address? (so you can send handwritten  

     correspondence or a  small branded gift)

3.  What is your Phone Number -- both work and cell, please.

4.  What is your Skype Address (or other connection platform you use)?

5.  What is your Birthday?

6.  What is your main Website URL?

7.  What Social Media Platforms do you use (please include links)?

íţ��BŅƵ�ÚĜÚ�ƼŅƚ�Ęå±ų�±ÆŅƚƋ�ŠĀĬĬ�ĜĹ�ƼŅƚų�Ĺ±ĵåšũ

9.  What publications do you read on a regular basis?
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11. What philanthropic organizations are close to your heart?

12. What is your area of expertise?

13. What is the core message you are teaching?

14. What products (if any) do you sell and why should people buy them?

15. What are your top 5 personal values?

16. Who are your customers/target market?

17. Who are your competitors?  Please include links to websites.

18. What makes you unique among your competitors?
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19. Why is NOW the right time to up-level your personal brand?

20. What do you love about your brand?

21. What do you see as lacking in your brand presence?

22. What changes do YOU think you need to make?

23. What brands attract you?  Please include links to sites.

24. Where do you see your business in one year? (or 3 or 5)

25: What else do you think is important for me (us) to know about you?
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